
Editorial  
 

Dear Fellow MNYCCPOA members,  
 
As the recession continues, cost-cutting measures are being taken on many of our cam-
puses.  Although some Career Services Offices may be hiring new staff and some may be 
seeing modest increases in their departmental budgets, many are not.   
 
As MNYCCPOST editor, I get the opportunity to hear from many MNYCCPOA members 
about their own workplace changes.  Unfortunately, over the last few months, some mem-
bers have reported changes which include budget freezes, budget reductions, hiring freezes 
and even layoffs.  The MNYCCPOA list-serve announcements will continue to highlight job 
vacancies as well as other postings for career services professionals. (A big thank-you goes 
out to Jamie Cao for her efforts in getting the listserv job posting announcements, and other 
important information, out to the membership in such a timely manner.) 
  
As the new academic year approaches quickly, we know that we are facing very challenging 
times.  We can all expect to find record numbers of students and alumni using our services, 
fewer job opportunities available for them and a lot of anxiety over the state of the economy.  
With the passion, the commitment and the professionalism of our membership, we are up 
for the challenge and will continue to inform, inspire and prepare our stu-
dents and alumni for career success.   

 
Laurie Joseph, MNYCCPOA Post Editor -in Chief  
Nassau Community College   
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Shayne Bernstein  
Ilene Drapkin  
Keith Okrosy  

Susan McCarty  
 
More about award winners on page 5. 
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There are some people in the business world today that still believe that niceness is a sign of weakness.  They believe 
that people will take advantage of you if you are kind and helpful.  They believe in getting tough and standing up for your 
goals, no matter how many people that you have to hurt along the way.  These are the types that play power games and 
use cut-throat techniques to succeed. 
 
Books like Nice Guys Finish Last ï Management Myths and Realities by Larry Steinmetz and A$$hole: How I Got Rich 
and Happy Not Giving a S___  About You  by Marty Kihn still do have a market.   Their philosophy condones and justi-
fies aggressive behavior, since it has worked in enabling individuals to drives their goals and to focus on bottom lines for 
decades in this country.  
 
However, many leaders in top U.S. organizations have learned how to make nice work for them in the workplace. Nice 
guys (and gals) can be quite successful in the workplace.  They really can be competitive, ambitious and assertive as 
well as kind, fair and helpful at the same time.   Despite the age old saying, ñwhen the going gets tough, the tough get 
goingò, niceness is a desirable quality for all employees to have in all workplace settings.  Most Americans want to leave 
for work everyday believing that there will be nice people there when they arrive.  A recent survey of top management at 
large U.S. companies revealed that ñwithout niceness in the workplace, trust and motivation to work at the company may 
disappear. The same survey revealed the absence of nice would remove much of the trust, motivation and desire to 
work at a company.  Workers would feel like they were going to jail everyday, rather than to do a job.ò (Edelman, 2009).        
Linda Kaplan-Thaler, co-author of The Power of Nice: How to Conquer the Business World with Kindness heads up a 
highly successful, award-winning advertising agency.  Ms. Kaplan-Thaler, along with a multitude of other workplace win-
ners, believes that ñfair play, competition and respect foster better business relationships and eventually lead to better 
career opportunities and more money.  She also thinks that organizations that are nice have a better track record of re-
taining their workersò (Kaplan-Thaler, 2006).   
 
Samuel A. Di Piazza Jr., CEO of Price Waterhouse Coopers International has stated ñalthough business is challenging, 
aggressive and demanding, it can also be performed nicelyò (Edelman, Hiltabiddle and Manc, July, 2008).  Mr. DiPiazza 
Jr. believes that the more experienced employees are, the easier it is for them to understand just how to go about getting 
what they want and need.  He feels that ñby being respectful of others and making others feel good about themselves 
and the organization, it is more likely to produce a group of workers who are loyal, trustworthy and productiveò (Edelman, 
Hiltabiddle and Manc, July, 2008).   
 
Is there such a thing as being too nice?  In the book Nice Guys Can Get the Corner Office, authors Edelman, Hiltabiddle, 
and Manc differentiate between assertive nice guys and passive overly nice guys.  These authors donôt believe that as-
sertive, nice guys are weak.  They do believe that passive, overly nice workers usually need to be more creative and 
better-focused on their job performance.  They also think that this group of workers should become more results-
oriented.    
 
To make it in this or in any economy, it is important for all employees to understand that they need to be honest and 
strive to communicate openly in the work environment.  Men and women that are nice in the workplace do have the abil-
ity to achieve recognition in their careers, without acting ruthlessly. It is just as easy to focus on your results and focus on 
your job performance if you have a smile on your face while you are doing it.   
 

Continued  on next pageé.. 

Spotlight oné.  

Nice Guys Donõt Finish Last 



 
 

 
Although we have seen staggering unemployment rates recently, experts agree that we havenôt hit bottom yet. The May, 
2009 unemployment rates are at around 9.5% nationally, 9.0 % in New York City and 8.2% in New York State (NYS 
Dept. of Labor, 2009).  According to Gad Levanon, Senior Economist at the Conference Board, rising unemployment 
numbers can be expected for the next few months.  It wonôt be until the yearôs end that employment numbers are ex-
pected to rise.   
 
The Conference Board is a business membership and research not-for-profit organization.  It uses an Employment 
Trends Index to assess economic conditions.  In June, 2009, there was a moderate decline in their employment Trends 
Index. The June index measured 88.4 %, which is down 21.6 % from a year ago.  The June statistics were based on 
results from a consumer confidence survey, as well as employment data from the U.S. Bureau of Labor Statistics and 
other sources. 
 
A greater number of college graduates are expected to attend graduate school this year, compared to last year. A Febru-
ary, 2009 NACE survey, completed by approximately 35,000 students, revealed that ñaround 26 % of 2009 graduates, 
compared with 24 % of 2008 graduates, plan on enrolling.  The same student survey revealed that fewer graduates re-
ceived job offers this year, compared with a year ago.  Fewer than 20% of college graduates (who applied for jobs) have 
found positions this year, compared with 26% who found jobs in 2008ò. (Spotlight, 2009).    
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By Paige Carbone, MS, CC, Certified Career Coach 
Associate Director of Admissions/Lecturer ï St. Josephôs College 

  
                                            
Some students are lucky enough to enter college with a sure idea of what they would 
like to major in and what type of career they would like to have after college. Some 
come into college thinking they know what they want, but discover their interest in a dif-
ferent field or area.  
 
According to Julia Barow Sherlock, director of career services at Central Michigan Uni-
versity, college students change their major on average three times during their college 
career (2006). Other data shows the number of students entering college with an 
ñundecidedò major has increased steadily since 2002 and that 85 percent of students 
change their major at least once in college (even those who enter college knowing their 
major).  
 
To assist the students at St. Josephôs College, Patchogue, New York, a course is avail-
able to help them focus on the importance of career exploration. The one-credit course, 
Self Exploration and Career Search , is offered through the education department 
each semester. This course consists of four components: Self Awareness, Career 
Awareness, Career Resources, and Career Search. Questions such as, ñDo I have the 
right major?ò and ñWhat can I do with my major?ò are addressed in the course as well. 
The course is open to all students.  
 
The first half of the course focuses on self-exploration and self-awareness. There are 
various exercises, questions, and assessments that the students complete to truly un-
derstand the core of who they are. Students will learn things about themselves they may 
never have explored before, such as goals, aspirations, values, strengths, weaknesses, 
areas of interest, skills, etc.  
 
At the end of the course, each student is required to create a personal portfolio. This 
portfolio includes a cover letter and resume, two of the most important professional writ-
ten documents. Additional documents included in the portfolio are relevant articles that 
highlight areas that have been researched during the semester related to majors and 
careers of interest, and any other documents the student may find helpful to their ca-
reer/major search success.  
 
An additional part of this course focuses on using technology in your career search. Stu-
dents are guided through Internet sites, which will enable them to learn about them-
selves and their interests, identify their personality type, access detailed descriptions of 
specific jobs and company information, and learn how to target a specific field of inter-
est. An overwhelming number of college students use social media sites such as 
LinkedIn®, Facebook ©, and Twitter © as part of their career search. The class shares 
ways to use these social media sites in your job/career search and the dos and donôts of 
using social media in your exploration. 
 
By taking the time to learn about strengths, areas of interest, and aspirations, students 
are able to consider the careers, majors, and classes that will be most enjoyable. This 
fosters a sense of confidence in oneôs future and encourages students to evaluate their 
values and mission in life. A course in self-exploration and career search is an essential 
tool for student success that will lead to an engaging future.  

Self -Exploration and Career Search  
for College Students  
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                                                             By Laurie Joseph, Nassau Community College 
 
Itôs not only a personôs IQ that can predict oneôs ability to succeed in life and in their 
profession, but also their EIQ.  According to Career Exploration Coach, Renee Alfieri, 
this yearôs professional development program presenter, a personôs Emotional Intelli-
gence Quotient can impact oneôs workplace relationships and workplace performance 
in a very big way. On January 15, 2009, over fifty MNYCCPOA members attended the 
program, Emotional Intelligence: Workplace Applications and Implications for Career 
Services Professionals, which was held at Long Island Universityôs Brooklyn Campus.   
 
EI is a relatively new area of psychological research.  It can be used to identify, assess 
and manage oneôs own emotions, as well as the emotions of others.  Ms. Alfieri, whose 
background is in both career counseling and human resources management, dis-
cussed the important role that emotions play in a personôs interpersonal competence, 
career success and leadership capabilities. EI skills include emotional self-awareness, 
emotional expression, emotional awareness of others, emotional reasoning, emotional 
self-management, emotional management of others and emotional self-control. It is a 
hot topic in the field of corporate training and development these days, as it known that 
a personôs EI can be developed.  After lunch, the group was introduced to the Genos 
Role Analysis Profiler , a basic Emotional Intelligence inventory, and had the opportu-
nity to conduct personal self-assessments. 
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The first, second and third place finalists presented their winning projects and received their 
well-deserved plaques.  In first place was the Hunter College Career Development  team for 
their Senior Year Network. Second went to the Career Services Association of New York, in 
association with YAI, for Your Job Search, Step by Step and third went to the April Glassey 
and Lauren LaRocco from LIU Brooklynôs Career Services Office for Office of Career Services 
Joins Facebook and MySpace.  

Presenter Renee Alfieri                     
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