
M aybe the dream jobs and the dream careers will just have 
to wait, for now.  As Career Services professionals, we know 
how high some of our clientsô individual expectations are for 
reaching their career goals.  We encourage them to imagine 
their potential and support them as they go about turning their 
aspirations into achievements and making strides as they 
achieve their goals.  However, with the recent economic crisis 
hitting businesses and financial institutions in the New York 
metro area particularly hard, it may be time for some of our stu-
dents and graduates to put plan B into effect.  With companies 
folding, hiring freezes on the rise and unemployment statistics at 
a record high, the unemployed (as well as those that are em-
ployed) are worried about what might be next.  Locating career 
opportunities in companies and organizations that are faring well 
and adding staff, during a recession, seems to be a good strat-
egy for right now.  Looking for work in growth areas or industries 
is also a wise option (for college students, recent graduates and seasoned alumni).  Health 
services, hospitality, government and education all seem promising.  Going for that ad-
vanced degree or additional certifications and even service learning programs seem like 
attractive options.  Believing that the near future is still hopeful for them to realize their 
dreams, they can take another look at their skill sets, which can be to put to use today.    

C areer paths with winding turns are the norm; very few are straight and predictable. Usu-
ally these twists in the road have positive outcomes which include enhanced knowledge and 
having experiences that are outside of our natural comfort zones, which make individuals 
well-rounded and ultimately more marketable. 

E mploying personal values such as perseverance and optimism will also go a long way in 
trying to compete and survive in this tough economy.  As the New Year begins, letôs try to 
put the focus on happiness and well-being, and hope for a quick economic recovery. 

Happy New Year!  

Laurie Joseph  
MNYCCPOA Post Editor -in Chief  
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B y now, we are all familiar with the basics of chat speak.  Chat speak was created 
to save time while texting or e-mailing, because apparently it takes too long to type 
"thanks" instead of using "thx".  I am sure that you receive e-mails every day from stu-
dents that are peppered with such abbreviations.  Some you may have used "lol", for 
"laughing out loud" at some point in your life.  However, there are some that are less 
obvious.  Therefore, as a public service, I am presenting a list of commonly used chat 
abbreviations to help in deciphering correspondence that we receive from our stu-
dents.  To paraphrase, if you can't beat 'em, at least understand 'em.   

    
rotfl - rolling on the floor laughing 
bwl- bursting with laughter (the highest compliment) 
lqtms - laughing quietly to myself 
aamof- as a matter of fact 
brb- be right back 
hand- have a nice day 
imo - in my opinion 
iow- in other words 
j/k- just kidding 
nrn- no reply necessary 
tia- thanks in advance 

N ow that  you have the basics, I propose the creation of some career counseling 
themed abbreviations: 

 
   
rnw- resume needs work 
urwrtht?- you are wearing that? (to an interview) 
dros- don't rely on spellcheck 
gvxmpls - give examples 
wari- what are your interests? 
rap- remove all piercings 
cmoc- change message on cell phone! 

 
  
hand, 
 
by Darlene London Johnson, SUNY Old Westbury  
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 Jennifer Miller and 
Greg Sobel catch up 

during a break.  

 

HOGMP  
ñHang On,  

Getting More 
Pringlesò  

Find complete dictionary at:  
http://www.webopedia.com/
quick_ref/
textmessageabbreviations.asp  



S tudent Ambassadors work both on and off campus.  They can represent the colleges 
or universities that they attend, or they can represent the employers that they intern for or 
work for as part-time marketers.  They can volunteer their services or get paid for them.  

But, what exactly do they do?  Colleges and universities select student volunteers with 
outstanding communication abilities to represent them at select events on campus and 
off.  They have used Campus Ambassadors to develop and maintain relationships 
among students, faculty, alumni, employers and/or community leaders.  

W ho do they work for and how do they get selected?  Campus Ambassadors can 
report to the Presidentôs Office, or a variety of other campus offices including: Academic 
Departments, Alumni Relations, Admissions, Public Relations and even Career Ser-
vices.  They can be used to give campus tours, engage in one-on-one peer networking 
and counseling and make classroom presentations.  They can assist with employersô 
presentations and campus recruiting events.  Oftentimes, students must fill out extensive 
application forms and complete an interview process.   Career Services offices some-
times utilize Student Ambassadors to act as liaisons between employers and their of-
fices.  The selection process can be highly competitive.  Academic achievement, motiva-
tion and personality factors are considered.  

P ace University offers a Presidential Student Ambassador program.  It is administered through their Office of Univer-
sity Special Events.  A minimum of a 3.0 G.P.A. is required to be chosen (which also must be maintained while serving 
the program).  These Student Ambassadors get to attend Presidential Events, Alumni Receptions and other prestigious 
functions.  Pace University Presidential Student Ambassador Program participants receive a $250 stipend upon comple-
tion of the program.      

T here seems to be a new trend with employers using Student Ambassadors as brand reps to market their products 
and/or services to the all-important college market (which accounts for billions of dollars annually).  Often hired by com-
panies that first make sure that these reps are highly trained, student ambassadors try to create a buzz on campus 
through product samplings, focus groups and word-of-mouth.  On any given day, they can be found pitching products to 
their peers, putting up company posters on campus bulletin boards or wearing company T-shirts that display easily rec-
ognizable logos.  Companies also utilize Student Ambassadors to provide outreach off campus, in order to reach out to 
select community organizations.  Microsoft uses their Student Partners/Technology Reps (who act as Student Ambassa-
dors) to visit local not-for-profit organizations and high schools to give product demonstrations.      

S tudents can benefit greatly from this experience. It can help them by allowing them to develop their marketing, public 
speaking and interpersonal skills.  It allows them to expand their social networks.  They can gain notoriety for their atten-
dance at well-publicized events and meet distinguished guests, key professionals and community leaders who may be 
able to open up door for them professionally or personally. 

References: 

NACE Journal, pp 29-34, December, 2008, National Association of Colleges and Employers, Bethlehem, PA  http://www.pace.edu/page.cfm?

doc_id=32731   

http://www.boston.com/news/education/higher/articles/2005/10/24 

http://www.student-partners.com 
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T he fall meeting was held at St. Johnôs Universityôs Manhattan campus on November 
21, 2008.  Panelists addressed the current state of the economy and its impact on pre-
sent and future employment.  Speakers looked at the projected job outlook and eco-
nomic trends.  They provided answers to important questions that affect college stu-
dents and those of us who are counseling them.  All of them agreed that during tough 
economic times, flexibility is key.    Martin Kohli, the first morning panelist, works as a 
Regional Economist for the New York Regional Office for Economic Analysis and Infor-
mation, Bureau of Labor Statistics.  During his presentation, he shared a lot of statistical 
data with us including indexes of employment and projected changes in employment for 
both the N.Y. region and the nation.  

M r. Kohli said that despite a record high unemployment rate, companiesô cost-cutting 
measures, layoffs and hiring freezes, nationally the picture is not dismal for job seekers 
with college degrees. There is projected job growth in technical fields.  People will be 
needed to install software and re-write programs.  Business spending on IT equipment 
continues to be estimated at 8% a year.   Projected increases in U.S. employment 
(through 2016) are in professional and business services, health care, social assistance, 
educational services, leisure and hospitality and state and local government. Registered 
nurses, sales representatives (wholesale and manufacturing, technical and scientific 
products), accountants and auditors, computer software engineers and applications, 
computer systems analysts, management analysts and lawyers will be in demand.  In 
the education field, postsecondary teachers, elementary school teachers (except special 
education), teacher assistants and secondary school teachers (except special and voca-
tional education) have the most projected openings. 

L osses can be expected in both the manufacturing sector and in federal government 
employment.  Careers for art, design and media majors are not in a growth mode ei-
ther.  Businesses are now spending more time and money advertising on the web 
now.  The advertising field is dominated by the computer savvy.  Skills in graphic design 
and web design are both needed to compete for these jobs. 

C urrently, job growth nationally is close to 2% a year, but in NYC it is under 1% a 
year.  Thatôs why our students will fare much better looking for work elsewhere.  Hous-
ton, Dallas and Boston are higher job growth cities than New York City.  San Francisco, 
Los Angeles, Miami and Atlanta have experienced a loss of job growth recently, 
though.  This can, in part, be traced to the rise in foreclosures and related problems in 
commercial banking and in the mortgage industry.  Arizona and Nevada are also experi-
encing a loss of job growth due to the housing crunch crisis. Since 2006, financial em-
ployment in NYC, the financial capital of the world, has been shrinking.  Financial job 
growth is at a low.  Where are the opportunities for the students who have been prepar-
ing themselves for careers in business and financial services?  Small businesses are 
more likely to provide job growth than big businesses during the slowdown.  NYC is still 
strong for tourism, health services, education and government (except federal) 
jobs.  Electronic media, broadcasting and telecommunications companies still employ a 
lot of college graduates in the NYC market. New York City attracted a record number of 
visitors in 2008.  International tourism was responsible for the increase.  Despite the 
economic crises nationwide, tourism remains a bright spot for New York City. 

ñThe Economic Crisisé 

The College StudentéThe Impactò  
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Continued from page 4. 

M artin Kohli pointed out that business and finance majors should try to identify em-
ployment opportunities in industries and career fields that are adding workers. He ad-
vises all students to work harder and eliminate their sense of entitlement. He reminded 
us that both the city and the nation have the ability to recover from crises. 

J ustin Baldwin, V.P. of H.R. for Pershing LLC, believes that ñthere is still growth in 
professional employmentò.  Growth areas in his field, financial services, include compli-
ance and audit.  ñThe need for regulation and reporting will increase.  Compliance and 
audit cannot be outsourced to other countries.ò  He also thinks that financial advisors 
will continue to be needed and that some people may want to get certified in this area 
now.  He believe that, ñit is O.K. for college students to not know exactly what they want 
to do, since they have to be flexible right now and think outside the boxò.  

F inancial employers look for quantitative and analytical skills.  In evaluating entry-
level job candidates, they value financial internships, technical abilities and some cus-
tomer service experience.  Pershingôs Corporate Training Program develops their lead-
ership for tomorrow using a six-month job rotation model, where participants learn all 
aspects of the business.  Mr. Baldwin reminded us that economic downturns are cycli-
cal.  Like Mr. Kohli, he recommended that job candidates try to identify high growth ar-
eas and high need industries right now.  He said that during downturns, college gradu-
ates should think about relocating to growth areas.  His other suggestions included: 
seeking assistance from outplacement firms; joining the Peace Corps or Teach Amer-
ica; considering project work; biding some time and getting some type of practical ex-
perience in the short-term; going back to school and starting your own business. 

O ff shoring in Asia is commonplace for many financial positions today.  Organiza-
tions look at the cost of living as well as the cost of labor.   India pays employees 75 % 
less there. Tell our students that second and third languages are needed to compete 
here.   Indian and Asian dialects are more relevant now,ò said Mr. Baldwin.  

T he afternoon speakers Robert Hellman and Ruth K. Robbins both have extensive 
experience in the career development field and as career coaches with the Five Oô 
Clock Club Guild.  Some of their advice for jobseekers in a challenging economy include 
the following tips: 

 

 
Mr. Hellman and Ms. Robbins also discussed the Five Oô Clock Clubôs Coach Certifica-
tion Program and Guild Membership and encouraged MNYCCPOA members to get in-
volved with both. 
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Justin Baldwin, V.P.  of H.R. 
for Pershing LLC, believes 
that  there are still  
growth areas in financial 
services, including compli-
ance and audit.  

Create a career back-
up plan. 

Make sure that your 
goal is marketability 
rather than job 
security.  

  (People are changing 
jobs now every four 
years.) 

Learn how to manage 
your relationships (with 
your boss, your peers 
and your 
subordinates). 

Understand that we are 
all here to please our 
bosses. 

Demonstrate 
leadership. 

Get known by the 
influencers and stay in 
touch with them. 

Stay prepared. (Have 
six to ten more things 
in the pipeline than you 
think you will need.) 

Develop a compelling 
vision for the way 
things should be.        

Utilize different 
methods of getting 
interviews including 
headhunters, ads, 
direct contact and 
networking.  
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